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EDUCATION

Doctor of Philosophy. 1993. Agricultural Economics from Purdue University with marketing course work at
the Krannert School of Management, Purdue University, and at the Kellogg School of Management,
Northwestern University. Emphasis in Food Marketing, Business Marketing, Price Analysis, and
Agribusiness Marketing Strategy. Cumulative GPA: 3.9/4.0.

Master of Arts. 1986. Economics from Stanford University. Emphasis in Economic History, Econometrics,
and Macroeconomic Theory. Cumulative GPA: 3.3/4.0.

Summer Fellow. American Institute for Economic Research, Great Barrington, MA. Research in Monetary
Theory and Economic Methodology. Attendance: June 1985 to August 1985.

Master of Science. 1985. Agricultural and Applied Economics from the University of Minnesota. Emphasis
in Consumer Economics, Statistics, and Macroeconomic Theory. Cumulative GPA: 3.8/4.0.

Bachelor of Science. 1981. Agricultural and Applied Economics from the University of Minnesota.
Cumulative GPA: 3.9/4.0.

PROFESSIONAL EXPERIENCE

Visiting Associate Professor: Luther College, August 2022 to Present. Taught economic principles.

Food Industry Consultant: January 2016 to Present. Conducted research, developed educational programs,
and reviewed grant proposals for the USDA.

Associate Professor Emeritus: Western Michigan University, January 2016 to Present.

Visiting Associate Professor: Department of Applied Economics, University of Minnesota, September 2008
to June 2009 and December 2009 to June 2010.

Associate Professor with Tenure and Assistant Professor: Department of Marketing, Haworth College
of Business, Western Michigan University, August 1998 to December 2015. Taught Introduction to
Food and Consumer Packaged Goods Industries, Sales Promotion, Food Marketing Issues and
Strategies, Marketing Research, and Marketing Principles.

Visiting Assistant Professor, Assistant Director, and Associate Director: The Retail Food Industry Center,
Department of Applied Economics, University of Minnesota, September 1996 to August 1998.

Assistant Professor and Extension Specialist: Department of Agricultural and Resource Economics,
North Carolina State University, October 1993 to August 1996. Taught Introduction to Agricultural
and Resource Economics and Agribusiness Management. Assisted cooperatives and other
agribusinesses with marketing and strategic management issues.

Senior Marketing Analyst: Oscar Mayer Foods, November 1987 to December 1990. Identified sales
opportunities using scanning, promotion, advertlsmg, household panel, and shipment data. Managed
price/promotion studies, discount coupon experiments, and the analysis of sales data. Designed
diagnostic measures and formats for tracking performance and for locating geographies with marketing
potential. Evaluated promotions and marketing strategies and proposed promotion planning principles.

Marketing Research Analyst: Kellogg Company, March 1986 to October 1987. Designed and
implemented a retail sales forecasting system and improved a factory orders forecasting system.
Developed promotion evaluation methodologies. Located regional variations in promotion
responsiveness. Tracked and analyzed Kellogg’s and competitive promotional events.

Instructor: Kellogg Community College, August 1986 to October 1987. Taught Macroeconomics Principles.

Instructor: Department of Agricultural and Applied Economics, University of Minnesota, January 1984 to
June 1984. Taught Intermediate Microeconomic Theory, Macroeconomic Principles, Intermediate
Macroeconomic Theory, and an honors section of Microeconomic Principles.
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